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Future of Enterprise Search  
by Eleonora Babayants 

Enterprise search is a developing industry 
and represents one of the most challenging 
areas in business today. The whole area of 
search has been revolutionized by Google. 
Employees now expect to be able to locate 
relevant data as easily as they navigate the 
web through Google. When this ease of 
search is not replicated in organizations' 
systems, it can be quite frustrating. As we 
create more content than ever before, the 
importance of effective search across the 
enterprise continues to grow. 

Changes 

Enterprise search becomes instant and 
intuitive, paving the way for increased 
productivity across the enterprise. 

There are now many software companies 
who direct their efforts towards enterprise 
search. Innovation cycles are shorter, user 
experience is improved, there is deeper 
integration with first- and third-party 
applications and more ETL-like (extract, 
transform and load) functionality to handle 
poor quality content. 

Future 

The future of enterprise search is destined 
to continue with simple keyword and 
Boolean searching, augmented by faceted 
navigation based on metadata.  

Almost every e-commerce website today 
offers guided navigation based on 
metadata. 

This model now appears in most of the 
leading enterprise search products and a 
text query can further be enhanced by 
clicking on a metadata filter. This search 
model is increasing demand for auto-
classification products which can generate 
descriptive metadata automatically based 
on an analysis of the documents’ 
unstructured content. 

Open source software has made significant 
improvements, replacing many search 
vendors. Lucene and its supporting 
companies like LucidWorks provide solid 
search functionality. 

Another area for future development is 
machine to machine consumption of 
information and sharing. Search providers 
are increasingly applying advanced 
analytics of text and other media which 
brings relevant search results. Search will 
be increasingly entity-centric and 
collaborative. 

Future of search will include more semantic 
understanding of both content and queries. 
Exorbyte is focused on searching in 
structured master data – people, products 
and places. 

The future of search goes through natural 
language processing while it will entail the 
capability to provide advanced information 
analysis during indexation time.  

Search within a document is becoming vital. 
Docurated platform searches for the most 
relevant page without having to open it. 

Enterprise Search 

Enterprise search is a developing industry and 
represents one of the most challenging areas 
in business today. 

Developing Enterprise Search 
Strategy 

Expectations for quality search continue to 
rise. Many users like to use an expression: "we 
would like a search like Google". How do we 
develop search strategy? 
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Developing Enterprise Search Strategy 
by Eleonora Babayants 

 

 

Expectations for quality search continue to 
rise. Many users like to use an expression: 
"we would like a search like Google". So, how 
do we develop a search strategy? 

Step 1: Define Objectives 

Users don’t search for the sake of searching. 
They search because they are looking to find 
and use information to get their jobs done. 
Answer these questions: 

1. Who is searching? Which roles within the 
organization are using the search function, 
and what requirements do they have? For 
example, a corporate librarian is likely 
familiar with Boolean search and using 
advanced search forms, while a layperson 
searcher likely prefers a simple search box.  

2. What categories of information are they 
looking for? Define the big buckets of 
information that are the most relevant to 
different roles. Realize that not all roles need 
all information.  

3. What are they likely to do with the 
information when they find it? For example, 
if a marketer is collecting information on a 
particular competitor by searching on the 
company’s name, it is often useful to expand 
that query to include related information. 

Step 2: Define the Scope 

Use search to reach outside the confines of a 
single repository. Cross-repository search 

becomes essential when companies use 
different content repositories for different 
purposes. 

Match roles and search categories to relevant 
content sources. Search requirements often 
include multiple repositories, such as 
document libraries, file systems, databases, 
etc.  

Using the roles and types of searches you are 
looking to support, identify all of the relevant 
repositories necessary to achieve your 
desired search scope. Create an inventory of 
required repositories. 

Consider a phased rollout and select simple 
but telling data source repositories for kick-

off.  

Step 3: Enriching Content 

When addressing content with very little 
descriptive text and metadata, evaluate 
several methods for enriching the content to 
improve the search experience. Methods 
range from manual application of metadata 
to automatic categorization. Some 
companies use a mix of both methods.  

Step 4: Select Vendors 

Consider factors like ease of implementation, 
product strategy, and market presence in any 
product evaluation. 

Score and select vendors on criteria that is 

relevant for your needs. There are many 
vendors to choose from. Search vendors 
include Autonomy, Coveo Solutions, Endeca 
Technologies, Exalead, Google Enterprise, 
ISYS Search Software, Recommind, 
Thunderstone Software, Vivisimo, and 
others.  

Step 5: Search Taxonomy 

While it is impossible to predict and account 
for everything people search for, it is possible 
to organize the search experience so it is 
intuitive to use. Start with defining logical 
types of searches. For example: people 
search, product search, customer search, 
documents search. 

By bucketing types of searches into logical 
categories, you can also improve the quality 
of those searches. Several methods include 
applying type specific thesaurus, 
taxonomies, and controlled vocabularies. 

Step 6: User Experience 

Recognize that not all search experiences 
should be the same. Google popularity on 
the Web has generated strong interest in 
offering simple-to-use wide search boxes. 
But in the enterprise, it is often helpful to use 
more advanced interface techniques to 
clarify what users are looking for, including 
faceted navigation, statistical clustering, and 
best bets. 

Use basic interface mock-ups and pilot 
efforts to test, refine, and make these 
concepts useful for employees in your 
organization.  

Step 7: Implement & Improve 

For large projects, allow a lot of time for 
change management. Teams should 
maintain the interface between the search 
engine and all of its back-end content 
sources. 

Create a plan for ongoing maintenance of 
search indexing processes and exceptions. 
Create a monthly reporting plan that lists 
most frequent searches performed, searches 
that did not retrieve results, and overall 
usage of the search function. 

Expectations for 
quality search 
continue to rise 
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Industry News 

TITUS Identification Suite 

TITUS launched TITUS Classification Suite 
4, a significant new release of its flagship 
data identification and information 
protection suite.  

TITUS Classification Suite offers 
organizations a new flexible policy engine 
that can apply complex rules to protect 
information without getting in the way of 
business process or requiring users to 
remember specific security policies.  

Administrators can set up policies to classify 
email based on recipients; protect email 
based on the content or classification of 
attachments; classify and protect 
documents based on content, filename or 
location; or prevent printing of sensitive 
documents to non-secure printers. 
Customizable, easy-to-use alerts warn users 
of special information handling conditions 
or possible impending security violations. 

Furthering SharePoint 
Governance 

AvePoint has launched DocAve Governance 
Automation Service Pack (SP) 5, which 
allows administrators to implement an 
extensible data governance strategy that is 
said to empower users, is easy to maintain 
and scales as the organization grows. The 
company says Governance Automation 
gives business owners oversight into 
SharePoint site provisioning as well as 
content and permissions management in 

order to help develop an information 
architecture based on enterprises’ specific 
needs.  

Watson Analytics from IBM 

IBM introduced Watson Analytics, a natural 
language-based cognitive service that can 
provide immediate and simple access to 
powerful predictive and visual analytic tools 
for businesses. The company says the first 
release of Watson Analytics will include a 
“freemium” version of its cloud-based 
service designed to run on desktop and 
mobile devices. 

IBM explains business users can gain instant 
access to persona-based business scenarios 
specific to their role. Instead of fumbling 
over data, searching for answers or testing 
hypotheses, the user can focus on 
understanding the business and effectively 
communicating results to stakeholders. 

Content Connectors from 
Accellion 

Accellion, which provides secure, enterprise 
mobile file sharing and collaboration 
solutions, has unveiled kiteworks content 
connectors for Box and Dropbox to extend 
IT management and oversight to content 
stored by employees in cloud accounts. The 
new kiteworks cloud connectors now offer 
IT organizations the ability to enable, track 
and secure the sharing of enterprise 
content both inside and outside the firewall, 
states Accellion. 

The complete list of kiteworks content 
connectors includes: SharePoint 2007, 2010, 
2013 and SharePoint Online; Windows File 
Shares and Distributed File Systems; 
Documentum; OpenText; Google Drive for 
Work; Microsoft OneDrive for Business; 
Box; and Dropbox. 

 
 
 
 
 
 

About Galaxy Consulting 

 
Galaxy Consulting was founded with the 
mission and vision of helping organizations 
to manage their valuable information 
assets. Many of our clients, both large and 
small, have dramatically improved 
efficiency and reduced unnecessary labor 
hours through efficient methods, processes, 
and solutions we created. 
 
Galaxy Consulting believes in partnerships 
with our clients. We are committed to 
working with you and to helping you 
transform your business. We will increase 
efficiency and productivity, maintain 
regulatory and legal compliance, improve 
collaboration, enhance innovation, and 
reduce costs through effective information 
management!  
 
 

Call us TODAY to schedule a 
free, no obligation 

consultation! 
 

Contact Us 
 

Office: 650-474-0955 
Mobile: 650-716-3609 

info@galaxyconsulting.net 
www.galaxyconsulti

 

Galaxy Consulting provides services in business analysis and usability, content and knowledge 

management, records management, information architecture, enterprise search, taxonomy development 

and management, document control, and information governance. 


